
 
 
Job Description 
 
Job title: 
 

Postgraduate Partnerships Manager 

Department/School: 
 

Faculty of Engineering & Design 

Grade: 
 

7 

Location: 
 

University of Bath, Claverton Down 

 
Job purpose 
 
The Postgraduate Partnerships Manager will be responsible for building relationships 
with employers to bring industry partnership opportunities to the Faculty’s growing 
portfolio of Postgraduate Taught Programmes. The role will be responsible for the 
development, promotion, delivery and evaluation of the student experience through 
industry-driven engagement during their programme of study, including industry-linked 
work experience, practice track projects, internship and placement opportunities that 
enhance the student learning outcomes and employability. 
 
The Postgraduate Partnerships Manager will also take the lead in communicating 
industry-led learning opportunities to applicants, students, relevant staff, employers and 
other external organisations through events, lecture series and fairs. Working closely 
with the Marketing and Communications team, the post-holder will be actively involved 
in detailed follow up with students, graduates and industry partners, liaising with a 
range of internal stakeholders and ensuring that applications lead to enrolments.  The 
role will also work in partnership with colleagues in the Faculty Placement Team to 
ensure appropriate systems are in place for students to record, reflect upon and 
monitor the value of their work experience. 
 
Finally, the role will make a valuable contribution to the Faculty’s planning cycle 
through the gathering, analysis and interpretation of data regarding admissions, 
student and employer feedback, graduate employment, competitor analysis and market 
research to advise on performance and identify opportunities to inform future activity. 

 
Source and nature of management provided  
 
Faculty Director of Administration 

 
Staff management responsibility 
 
The Postgraduate Partnerships Manager may line manage other staff as appropriate 

 
Special conditions  
 
You will from time to time be required to undertake other duties of a similar nature as 
reasonably required by your line manager.  This will form part of your substantive role 
and you will not receive additional payment for these activities.   
 
There may be a need to work one or two Saturdays per year to support the University’s 
Open Days and engage in elements of travel associated with this role. 

 



Main duties and responsibilities  
 
Key accountabilities for this post are: 

 Building and maintaining strong relationships with employers  
 Ensuring successful industry-linked work experience, placements and practice 

track/research project activities for postgraduate students 
 Reporting on market research, competitor analysis, applicant/student 

engagement and employability data to inform Faculty strategic and operational 
planning 

 Communication and promotion, specifically relating to PG work experience 
opportunities and employability, linking closely with the Faculty Marketing team 

 Outreach and events to promote postgraduate work experience opportunities 
and employability 
 

1 Develop and maintain links with local, national and international employers and 
relevant organisations to secure suitable industry projects for work experience 
opportunities for our postgraduate students 

2 Scope the need for and suitability of varied types of work experience, internship 
and placement opportunities including flexible work experience for the growing 
portfolio of Postgraduate Taught Programmes in the Faculty 

3 Promote the value of work experience to both applicants and students of the 
Faculty Postgraduate Programmes and actively market opportunities 

4 Plan and deliver events, lecture series and fairs to bring employers and students 
together 

5 Collaborate with Faculty and University-wide Marketing teams to maximise the 
effectiveness of recruitment and conversion campaigns for postgraduate 
applicants, highlighting the value of work experience in enhancing the student’s 
experience and employability; contributing to PGT student recruitment and 
conversion activities 

6 Work with the student body to ensure they are aware of, ready to apply for and 
able to take on work experience opportunities – leading to a successful, recorded 
work experience through an internship, placement or practice track/research 
project 

7 Work in partnership with colleagues in the Faculty Placement Team to ensure 
appropriate systems are in place for students to record, reflect upon and monitor 
the value of their work experience 

8 Work with the Faculty Placements Team to set up and work within robust systems 
and processes to ensure: 

 transparent work experience application procedures 
 the registration and tracking of employers and students on placement/work 

experience/internship 
 Health and Safety standards are met by employers/organisations  

9 Work with colleagues in the Careers Service and Skills Centre to embed careers 
management skills, academic skills and employability skills in the curriculum 

10  Undertake on-going competitor and market analysis, working in collaboration with 
key colleagues from the University’s central professional services to identify 
markets for development, providing an external perspective on industry 
requirements and skills shortages in key sectors and identifying graduate skills 
requirements to help shape postgraduate programme and curriculum development 

11 Collect, evaluate, monitor and report on relevant data and statistics to inform 
strategic and operational planning, ensuring institutional objectives are met 

12 Grow and maintain graduate/alumni networks 
13 Line manage other staff members as activity in this area grows 
14 Represent the Faculty in relevant working groups as required 
15 As a holder of the Association of University Administrators Mark of Excellence 

Award, the Faculty has identified a set of effective behaviours, which we value and 
have found to be consistent with high performance across the organisation.   
Professional Services staff are expected to exhibit these behaviours with a 



commitment to on-going personal development in these areas. Further details are 
provided in the person specification below. 
 

You will from time to time be required to undertake other duties of a similar nature as 
reasonably required by your line manager.  You are required to follow all University 
policies and procedures at all times and take account of University guidance 
 

 
Person Specification 
 

 
Criteria:  Knowledge and Experience 
 

Essential Desirable 

Proven track record of successfully working in a 
comparable partnership management role 

  

Commercial marketing or sales experience   

Experience of developing and implementing 
strategic and/or operational plans 

  

Experience of interpreting and acting on market 
research/and or campaign information 

  

Demonstrable understanding of the graduate 
employability agenda and employer requirements 

  

Knowledge of placement/internship activity   

Experience of building and leading small teams   

Experience of project management   

 
Criteria: Skills and Aptitudes 
 

Essential Desirable 

High level of literacy and proficient oral and 
written communications 

  

Excellent IT skills and demonstrable ability to 
engage with emerging technologies 

  

Ability to write accurate and persuasive copy to 
promote programme activity effectively; to have a 
good eye for effective and attractive presentation 

  

Excellent interpersonal skills and the ability to 
work confidently and diplomatically with people at 
all levels, from prospective students, business 
partners to senior management 

  

Commercially focussed with an entrepreneurial 
approach 

  

Capable of establishing relationships quickly and 
effectively with internal and external stakeholders 

  

 
 

Criteria:  Qualifications and Training 
 

Essential Desirable 

Good first degree or equivalent professional 
experience  

  

Demonstration of CPD activity   

Membership of a professional association   



Effective Behaviours*  

To be most effective in this role the University has identified a set of effective 
behaviours.  These behaviours do not examine technical competence, rather they 
identify the behaviour patterns that are valued due to them being consistent with high 
performance across the organisation.  This table identifies how the EBF applies to this 
role.   

Grade 7  Manager  
Areas of influence  Across the University  
Managing self 
and personal skills 

 Acts as a role model to others by setting high personal standards in 
both verbal and non-verbal communication  

 Represents the team with professionalism  
 Takes responsibility for actions of self and the team  
 Ensures regular, clear and consistent communication  
 Respects confidentiality and demonstrates sensitivity when dealing 

with team issues 

Delivering excellent 
service  

 Interprets rules and regulations flexibly to balance customer and 
University needs  

 Embeds a culture of continual reflection and improvement in team 
practices  

 Implements operational plans that support the achievement of 
strategic goals  

Finding innovative 
solutions  

 Remains open to and applies best practice and fresh ideas from 
inside and outside the University   

 Actively seeks new ideas and approaches from across the 
University in order to improve efficiencies and resolve issues 

 Coaches and guides others in developing and implementing 
innovative solutions, encouraging others to take acceptable risks 

Embracing change   Leads by example in supporting the Faculty to break with traditional 
methods   

 Able to articulate the drivers for change  
 Communicates upwards to influence policy formulation  
 Establishes and maintains the confidence and support of staff and 

peers before and throughout periods of significant organisational 
change  

 Receives and responds to constructive feedback from within the 
team to inform decision-making  

Using resources   Shares good practice with other parts of the University  
 Aware of responsibility to University and funders in using resources  
 Shares resources across Faculty team to advance objectives and 

achieve outcomes   
 Identifies ways in which resources can be used flexibly and 

imaginatively for the benefit of the Faculty within agreed limits   
 Deploys resources efficiently, at the right levels, delegating 

appropriately  

Engaging with the 
big picture  

 Interprets Faculty-wide issues in order to inform decision-making 
processes  

 Maintains an understanding of the University context and applies 
this knowledge to the Faculty  



Developing self and 
others  

 Selects individuals for training and development fairly  
 Supports line managers with complaints of inappropriate behaviour 

or performance, following the University policies and procedures   
 Carries out team training needs analyses, identifying gaps and 

development opportunities  
 Celebrates team successes, acknowledging the contributions of 

others  
 Ensures that projects and incidents are evaluated and learning from 

mistakes and success is utilised for continual improvement  
 Identifies, celebrates and encourages the strengths of individuals in 

the team and works on effectively addressing areas for 
improvement  

Working with people   Works across organisational boundaries to develop relationships 
with other teams   

 Reflects the principles of the University values in dealing with 
people and conducting business   

 Celebrates the successes of others  
 Is able to bring out the best in others  
 Communicates effectively by sharing relevant information and 

keeping others informed  

Achieving results   Has the confidence say ‘no’ to activities that are less important or do 
not fit with Faculty priorities   

 Gains buy-in from others without direct authority   
 Knowledgeable about key stakeholders and how they may influence 

the work of the team  
 Critically evaluates the success of projects to identify and 

disseminate lessons that can be learned   

 
 
 
 
 
 
 


